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This Provision is an integral part of the SWC Smart Terms of Service and govern the terms
of the voluntary marketing Referral Program. Participation in the Program is not a
prerequisite for using the Platform.

1. GENERAL

1.1. The Legal Nature of the Program

The Referral Program is a voluntary single-tier customer referral marketing program whose

sole purpose is to reward existing customers for genuine first-time purchases of the

Company's educational digital content made by new users via the Participant's unique

referral link. No reward is paid for registration alone or for any purchase that is later

refunded or charged back. The Program operates on a strictly single-tier basis only.

Participants are strictly prohibited from marketing or presenting the Program as an income

opportunity, business opportunity, MLM scheme, investment, financial promotion or any

form of guaranteed or passive earnings.
The SWC Smart Referral Program (hereinafter referred to as the "Program") is a voluntary
single-tier marketing referral program created by INLD LIMITED ("SWC Smart"), company
number 12040493, England and Wales, United Kingdom (hereinafter referred to as the
"Company").

The program is a marketing tool. Its sole purpose is to reward existing customers for
attracting new customers who make actual purchases of the Company’s digital educational
content. The program shall not be promoted or perceived as a source of income, a business
opportunity, an investment product, a financial promotion, an employment relationship, a
franchise, or any other regulated financial scheme.

Rewards are paid exclusively for completed and non-cancelled purchases of the Company’s
digital educational content made by new users who have not previously registered on the
Platform and who came via a unique referral link of the participant. No reward is not paid for
attracting, registering, or building a membership structure by itself. The program is strictly
single-tier — rewards for the second and subsequent tiers are not accrued.

The Company strictly prohibits any marketing, statements, or behavior of participants that
could result in the Program being classified as a pyramid scheme, MLM, Ponzi scheme,
investment product, or financial promotion under any applicable law.
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1.2. Language Priority

These Referral Programme Provision is drafted in the English language. The English

version shall prevail to the extent permitted by applicable law. Translations into Russian and

Vietnamese are provided for convenience and accessibility. Nothing in this clause limits any

mandatory consumer protection rights, including requirements for transparency, fairness,

clarity or language accessibility under applicable local law.
HacToswee lMonoxeHne COCTaBNEHO Ha aHIMUNCKOM A3blke. AHIMUNCKas Bepcust UMeeT
NPUOPUTET B JONYCTUMOWN 3aKOHOM cTeneHu. NepeBoabl HA PYCCKUN U BbETHAMCKUIA A3bIKU
npegocTaBnaTca Ans ygobctBa M OOCTYMHOCTM. HMUTO B HACTOSWEM MNYHKTE He
orpaHn4ymBaeT obsa3aTenbHble NpaBa noTpedbuTenen, BkNodas TpeboBaHMs K Npo3padvyHoOCTy,
crnpasensiMBoCcTy U AOCTYMHOCTU YCIOBUMNA.

1.3. Relation to other documents

This Provision is an integral part of the Terms of  Service
(https://en.swcsmart.com/wp-content/uploads/2026/10/INLD_ToS_v9 EN.pdf). In the event
of any conflict, the Terms of Service shall prevail. Personal data Processing — in accordance
with the Privacy Policy
(https://en.swcsmart.com/wp-content/uploads/2026/10/INLD_PrivacyPolicy v8 EN.pdf).

1.4. Applicable Law

This Provision shall be governed by the laws of England and Wales. Participants are solely
responsible for ensuring that their activities comply with the applicable laws of their country
of residence, including laws governing marketing, financial promotions, and data protection.
Nothing in this Provision shall limit the mandatory provisions of applicable consumer
protection laws.

2. PARTICIPATION IN THE PROGRAM

2.1. Who can participate

— Registered users of the Platform who are at least 18 years of age.

— Users who have accepted the terms hereof and the Terms of Service.

— Users who are not Sanctioned Persons and are not located in Sanctioned Territories.
— Users from countries where participation does not contradict local legislation.

2.2. Voluntariness

Participation is entirely voluntary. Neither registration nor the purchase of Courses
constitutes an obligation to participate in the Program.

2.3. Entry fee
THERE IS NO ENTRY FEE. Any claims for payment of a participation fee are
unauthorized and shall be reported to the Company immediately.

2.4. Activation of a referral link

The participant activates their personal referral link in their Personal Account. The link is tied
to a specific account and cannot be transferred.
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3. MECHANICS OF REWARDS ACCRUAL

3.1. Accrual Terms and Conditions

The reward is accrued when all of the following conditions are met:

A new user registered using a participant's referral link.

A new user has not previously registered on the Platform.

A new user purchased the course and paid in full (confirmed by the PSP).
The payment has not been refunded, canceled, or disputed via chargeback.
There are no signs of fraud, self-reference, or abuse.

The applicable KYC/AML checks have been completed.

The transaction has passed sanctions screening.
Rewards are NOT awarded for: registration without a purchase; purchases made using a
promo code that excludes referral payments; purchases made by the participant using their
own referral link; or purchases made using accounts linked to the referrer’s account.

3.2. Amount of reward

Nooabkowbd-~

The amount is determined by the Company and is specified in the Personal Account. It could
be either a fixed amount or a percentage of the purchase value. It is calculated based on the
amount actually paid.

3.3. Single-Tier Structure

The program is strictly single-tier: rewards are accrued only on direct purchases made by
users you have attracted. Rewards are not paid on purchases made by users at the second
and subsequent tiers.

The Programme is strictly single-tier. No rewards are paid for purchases made by users

referred by your referrals. This structure is fundamental to the intended operation of the

Programme.

3.4. Attribution Period

A purchase is attributed to a referrer if it occurs within 30 days of the first click on the referral
link. Last-click attribution is applied.

4. PAYMENT OF REMUNERATION

4.1. Reward Statuses

Status Value Transition Conditions

Pending Reserved Purchase confirmed by PSP

Approved Approved for 30-q_ay freeze period, no refunds, AML
payment verification complete

Paid Money transferred Payment made
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Reversed Cancelled Refund, chargeback, fraud, breach

4.2. Freeze period

Rewards remain in Pending status for 30 days to allow for the processing of refunds,
AML/KYC verification, and sanctions screening.

4.3. Minimum payout threshold

The current minimum threshold is indicated in the Personal Account. Any balance below the
threshold is carried over to the next period.

4.4. Payout Methods

— Wire transfer.
— Payment systems (if available).
— Cryptocurrency (if available and after completing KYC).

4.5. Terms of Payment

Approved rewards will be paid out within 30 business days of the date the status changes to
Approved. The company shall be entitled to delay payment if KYC/AML verification is
incomplete or if there are requests from government authorities.

4.6. KYC verification prior to payout

The company shall be entitled to require KYC verification prior to payout if: the amount
exceeds AML thresholds; risk indicators have been identified; or it is required by the laws of
the recipient’s jurisdiction.

5. PROHIBITIONS AND RESTRICTIONS

5.1. Prohibition on self-reference

You are prohibited from registering accounts using your own referral link or arranging for
such registrations. The breach will result in the forfeiture of all rewards and blocking of your
account.

5.2. Prohibition of artificial inflation

The following shall be prohibited: creating fake accounts; bots and scripts; click farms; mutual
registration schemes; and other forms of manipulation.

5.3. Prohibition of ads promising income
Participants shall not: (a) market the Program as an investment, income opportunity,
passive income scheme, employment, business franchise, MLM or guaranteed earnings
model; (b) make specific income claims, projections or earnings guarantees; (c) publish or
use income testimonials, earnings screenshots, payout screenshots or financial
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performance statements in connection with the Program unless expressly approved in

writing by the Company; (d) communicate the Programme in any way that may constitute a

financial promotion under FSMA 2000 or the Financial Promotions Order 2005.
Participants are prohibited from:

— presenting the Program as an investment, passive income, business franchise,
MLM, or guaranteed earnings scheme;
— making specific claims about income, earnings forecasts or guarantees;

— publishing or using income reviews, screenshots of payments, or financial reports
without the Company’s express written consent (this is a strict prohibition — it is not
permitted even with a disclaimer);

— using the phrases: “passive income,” “financial freedom,” “work from home,” “earn
money through your team,” and “build a business” in the context of the Program;

— distributing messages that could be classified as financial promotions under the FSMA
2000.

5.4. Prohibition of MLM structures, team-building events, and competitive
activities

Participants are prohibited from:

— promoting the Program as an MLM structure or building "teams" of referrals by
promising rewards for their activity;

— organizing or conducting any events (webinars, seminars, meetings, online
sessions, chats) that could create the perception that the Program is a network
marketing business, a team-building scheme, or a source of income — regardless
of the actual content of such events;

— using the terms “team,” “structure,
context of the Program;

— using the Platform, its audience, or the Curator’s position to attract users to competing
educational products, courses, or platforms.

Any form of group event, webinar, chat, coaching call or presentation that promotes,

explains or encourages participation in the Referral Program is prohibited unless all

materials have been expressly pre-approved in writing by the Company. This prohibition

applies even if the event is framed as "educational”, "leadership training" or "personal

development".
JTioboe rpynnoBoe meponpuatve, BeGMHap, YaT, KOYUMHIOBbIA 3BOHOK UMW Npe3eHTauus,
KOTOpble MPOABUratoT, OOBbACHAIOT UM NOOLWPSAOT yvyactve B PedepanbHon nporpamme,
3anpeLleHbl, ecnv Bce MaTepuarsl He Oblnn ABHO NpeaBapuTenbHO ogobpeHsl KomnaHuen
B MMCbMEHHOM chopmMe. ITOT 3anpeT NPUMEHSIETCA AaXe eCcriv MepornpuUsTMe NpeacTaBneHo
Kak «obpasoBaTenbHOe», «TPEHUHT MO NIMAEPCTBY» UMK «NIMYHOE Pa3BUTUEY.

” ”

network,” “team leader,” and “recruiting” in the

5.5. Marketing Materials

Participants may only use marketing materials, descriptions, claims, banners, screenshots

and public statements approved or provided by the Company. The Company may require

removal or correction of any unauthorised marketing material at any time.
Participants may only use marketing materials, descriptions, banners, and public statements
that have been approved or provided by the Company. The Company shall be entitled to
request the removal or correction of unauthorized materials at any time.
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5.6. Prohibition of Unauthorized Use of Trademark

The use of the trade name “SWC Smart,” logos, and other intellectual property of the
Company in promotional materials is permitted only with the Company’s written consent.

5.7. No Spam

The distribution of referral links via spam emails is prohibited.

5.8. Prohibition on Entering into Commitments on Behalf of the Company
Participants are independent users and have no authority to bind the Company, make
representations on behalf of the Company, offer discounts, promise refunds, modify any
legal terms or act as agent, employee or representative of the Company.

Participants are independent users and are not authorized to enter into obligations on behalf

of the Company, make statements on its behalf, offer discounts, promise refunds, modify

terms and conditions, or act as an agent, employee, or representative of the Company.

5.9. Jurisdictional Restrictions
The Company may restrict, suspend or exclude participation by users in certain jurisdictions
where referral payments, marketing activities, AML, tax or consumer protection rules create
legal or operational risk. The Company will notify affected Participants where practicable.
The company shall be entitled to restrict, suspend, or exclude users from certain jurisdictions
if referral payments, marketing activities, AML, tax, or consumer requirements pose a legal
or operational risk.

5.10. Compliance with Local Laws

Each Participant is solely responsible for ensuring that their participation in the Program,

their marketing activities and their receipt of rewards comply with all applicable laws,

regulations and requirements of their country of residence, including but not limited to laws

on referral marketing, multi-tier marketing, financial promotions, income reporting, AML and

data protection. The Company accepts no liability for any regulatory, tax, civil or criminal

consequences arising from a Participant's failure to comply with local law. Where a

Participant is uncertain whether participation is lawful in their jurisdiction, they must obtain

independent legal advice before participating.
Each participant bears sole and exclusive responsibility for ensuring that their participation
in the Program, marketing activities, and receipt of rewards comply with all applicable laws,
regulations, and requirements of their country of residence, including laws governing referral
marketing, multi-tier marketing, financial promotions, income reporting, AML, and data
protection. The Company shall not be liable for any regulatory, tax, civil, or criminal
consequences resulting from a participant’s failure to comply with local laws. If a participant
has any doubts regarding the legality of participation within their jurisdiction, they shall seek
independent legal advice before participating.

5.11. Mandatory Prior Approval of Marketing Materials
Participants shall obtain the Company's prior written approval for any marketing material,
landing page, video, post, banner, presentation or script that mentions or relates to the
Referral Programme before publication or distribution. This includes social media posts,
messaging app content, email campaigns, videos and any other form of public or private
communication about the Program. Failure to obtain such approval before publication
constitutes a material breach of these Terms and grounds for immediate exclusion from the
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Program.

Y4yacTHukM 06sa3aHbl NonyyYnTb NpeaBapuTernbHoe NUCbMeHHoe ofobpeHve KomnaHum ans
noboro MapkeTMHroBOro martepuana, LeneBsow CTpaHuubl, Buaeo, nybnukauun, 6aHHepa,
npeseHTaLmmn unm cKkpunTa, B KOTOPOM YNOMUHAETCH UM KOTOPbIV cBA3aH ¢ PedeparnsHon
nporpaMMon — Ao ero nyénukauum unu pacnpocTtpaHeHus. 37O BKrovaeT nybnvkaumm B
coumanbHbIX CETAX, KOHTEHT B MecceHaxepax, email-paccbinku, Buaeo n nwobble nHble
dopMbl  NyBGAMYHON UMW NIUYHOW KOMMyHuKauum o [porpamme. [ly6nukaums 6e3
npegBapuTenbHOro oAobpeHns ABMSETCA CyLECTBEHHbIM HapyLleHWeM HaCTOosLero
[MonoxeHnsa n ocHoBaHWEM AN HEMEAEHHOro UCKMYeHusa u3 MNporpammel.

6. REWARD CANCELLATION AND REFUND (CLAW-BACK)

6.1. Grounds for Cancellation

— The attracted user returned the Course.

— The payment has been disputed via a chargeback.

— Fraud, self-reference, or breach of Section 5.

— Blocking the account of the attracted user until the expiration of the freeze period.
— The transaction did not pass AML/CFT or sanctions screening.

6.2. Claw-back of rewards already paid
The Company reserves the right to claw back already-paid Referral rewards in the following
circumstances: (a) the referred user's purchase is refunded or subject to a successful
chargeback after the reward has been paid — claw-back proportional to the refunded
amount; (b) fraud, self-referral, artificial inflation or other material breach is discovered after
payment — full claw-back of all rewards paid in connection with the breach; (c) the referred
user's account is terminated for material breach and the purchase is reversed —
proportional claw-back. The Company will act reasonably and proportionately when
exercising claw-back rights. Claw-back amounts will be deducted from future payouts only.
The Company will not pursue legal action to recover already-paid referral rewards except in
cases of fraud or deliberate misrepresentation.

The Company shall be entitled to claw back the rewards that has already been paid:

— (a) Refund or chargeback after payout have been made is a clawback proportional to
the refunded amount.
— (b) Fraud, self-reference, or a material breach of Section 5 after payment is a full claw-
back of all related rewards.
— (c) Blocking the account of the attracted user with the cancellation of the purchase is
a proportional claw-back.
The company acts reasonably and proportionately. Clawback amounts are deducted
exclusively from the participant's future payments. The Company will not take legal action to
recover referral rewards that have already been paid, except in cases of fraud or intentional
deception.

6.3. Notification and Right to Object

The Company notifies the participant of the cancellation or claw-back via the Personal
Account and/or by email within 5 business days. The Participant is entitled to send a
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reasoned objection within 14 days to: smart@swcfield.com . The company will review the
objection and send a response within 10 business days.

7. TAXATION

7.1. Participant's Responsibility

Referral rewards may be considered taxable income. The participant is solely responsible
for filing and paying all applicable taxes.

7.2. The company is not a tax agent

The Company is not the participant’s tax agent unless expressly required by the mandatory
laws of a specific jurisdiction.

The Company shall be entitled to withhold, report or deduct amounts from rewards where

required by applicable tax, AML, sanctions or payment laws, including where applicable any

automatic exchange of information or tax reporting regimes that may apply to the Company.

The Company may be required to report reward payments to tax authorities under

automatic exchange of information regimes (including CRS, FATCA and equivalent

arrangements). Participants should seek independent tax advice in their country of

residence.
KoMnaHus BrnpaBe yaepXuBaTtb, OTYUTLIBATLCA UMK BblYMTATb CyMMbI U3 BO3HArpaKaeHui,
ecnu 910 TpebyeTca npuMeHumMbIM HanoroBbiM, AML, CaHKUMOHHBIM WMNKU NNATEXHbLIM
3aKOHOA4ATENbCTBOM, BKMKOYas MNPUMEHMMbIE  PEXUMblI  aBTOMATMYECKOro obMmeHa
nHpopmaumen. KomnaHna moxeT OblTb 06s3aHa OTYUTBIBAaTBCA O  BbiNnartax
BO3HArpaXXaeHWn B HAroOroBble OpraHbl B pamKax PEeXUMOB aBTOMATU4YeCcKoro obmeHa
nHpopmaumen (Bknodas CRS, FATCA wun aHanornyHble MexaHu3mbl). Y4YacTHUKaMm
pekomMeHayeTca NonyvYnTb He3aBUCUMYIO HANOroBYO KOHCYNbLTaLNIO.

7.3. Taxes for participants from different countries

— UK: Referral rewards may be subject to tax depending on the participant’s
circumstances, including whether the activity is a one-time occurrence or is carried
out on a regular basis. Participants are advised to seek independent tax advice and
report to HMRC as necessary.

— EU: Remuneration is subject to taxation in accordance with the laws of the country of
residence.

— Vietnam: Remuneration may be subject to personal income tax (PIT). Registration for
tax purposes may be required.

— Russia, Kazakhstan, Ukraine: Rewards are subject to personal income tax or similar
taxes. The participant is responsible for filing tax returns with the tax authorities.

8. MODIFICATION AND TERMINATION OF THE PROGRAM

8.1. Right to Change

The Company reserves the right to modify the terms of the Program by providing participants
with at least 30 days' notice. This change does not affect rewards with the "Approved" status.
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8.2. Suspension

The Company shall be entitled to temporarily suspend the accrual of new rewards upon
notice. Previously accrued rewards remain in effect.

8.3. Termination

The program may be terminated with 30 days' notice. Rewards with the Approved status are
paid out. Rewards with Pending status are paid out after the freeze period expires, provided
there are no grounds for cancellation.

8.4. Exclusion from the Program

The Company shall be entitled to immediately terminate the user’s account in case of: breach
of Section 5; breach of the Terms of Service; fraud; requirement of government agencies.
Pending rewards are canceled. Approved rewards are paid out net of clawback.

Any breach of sections 5.4, 5.5 or 5.11 shall be considered a material breach and grounds

for immediate termination without notice. All pending rewards will be cancelled and

claw-back of any paid rewards may apply. Any breach of clause 5.11 shall also result in

claw-back of all rewards earned through the unauthorised marketing materials.
Any breach of sections 5.4, 5.5, or 5.11 of these Terms constitutes a material breach and
grounds for immediate termination without prior notice. All rewards with a "Pending" status
will be canceled. The breach of Section 5.11 also results in the claw-back of all compensation
received in connection with unauthorized marketing materials.

9. PERSONAL DATA

The following information is processed for participation and payments: name, email address,
country, payment details, KYC documents (if necessary), transaction history, IP address, and
technical identifiers.

Processing is made in accordance with the Privacy Policy:
https://en.swcsmart.com/wp-content/uploads/2026/10/INLD_PrivacyPolicy v8 EN.pdf

Questions: smart@swcfield.com

10. LIMITATION OF LIABILITY

10.1. No Income Guarantees
THE COMPANY DOES NOT GUARANTEE ANY SPECIFIC LEVEL OF INCOME. The
reward amount depends solely on the total purchases made by the attracted users.
Any references to income are for illustrative purposes only.

10.2. Participant’'s Responsibility

— Compliance of referral activities with the laws of the country of residence.
— Tax obligations.

— Accuracy of payment details.

— Consequences of submitting false KYC documents.
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10.3. Limitas of the Company's Liability

The Company's liability is limited to the amount of reward paid to the participant over the
preceding 12 months.

11. REGULATORY COMPLIANCE

11.1. Pyramid Selling Regulations 2003 (UK)

The program is a single-tier referral program. Key elements: participation without any
obligation to purchase or pay a fee; a single-tier structure; reward based solely on actual
sales to end consumer; no payments for attracting participants in itself.

11.2. FCA and Financial Promotions

The Program is a single-tier customer referral marketing program for educational digital

content. It is not a financial promotion, investment activity or regulated financial service.

Participants are strictly prohibited from describing, marketing or presenting the Program in

any way that could be interpreted as a financial promotion under the Financial Services and

Markets Act 2000 or the Financial Promotions Order 2005. Any such communication will

result in immediate exclusion from the Program.
Mporpamma sBNAeTCAd OOHOYPOBHEBOW  KINUEHTCKOW pediepanbHOM  CxemMon  Arns
npuobpeteHns obpasoBaTenbHOro undpoBoro koHTeHTa. OHa He saBnAeTca (PMHAHCOBOW
npomMmoumen, MHBECTULIMOHHON AEATENbHOCTLIO UMW perynupyemon orHaHCOBOWN YCIyrow.
YyacTHMKaMm CTporo saripeLeHo onucbiBaTb, NpoABuratb unu npeacrasnate [Nporpammy
KakuM-nmbo obpasom, KOTOpPbIA MOXET ObITb pacueHEH Kak dmHaHcoBas NpoMouus No
FSMA 2000 wnu Financial Promotions Order 2005. Jlio6as Takas KOMMyHUKaUUS BREeYET
HemMeOneHHoe nckrodeHne ns NMporpammbl.

11.3. Vietnam (Decree 40/2018/ND-CP)

Vietnamese law on multi-level marketing (Decree 40/2018/ND-CP and subsequent

legislation) is strict. The Company may restrict, suspend or disable access to the

Programme for Vietnamese users until applicable Viethamese legal requirements have

been reviewed and any required registrations, notices, approvals or operational restrictions

have been implemented. Participants located in Vietnam are responsible for ensuring their

own participation complies with applicable Vietnamese law.
BbeTHamckoe 3akoHoAaTenbLCcTBO 0 MHoroypoBHeBom MapkeTuHre (Decree 40/2018/ND-CP
1 nocnegyroLme akTbl) SBNaeTca cTpornm. KomnaHnsa Bnpase orpaHnynTb, MPUOCTAHOBUTD
UM OTKNIOYMTL AocTyn K lNMporpamme Onsi BbeTHAMCKUX Mornb3oBaTtenen 0o npoBefeHus
NpaBoOBOrO aHanuMsa npUMeHUMbIX TpeboBaHMM W peanu3aumm Bcex HeobXxoamMbix
peructpauui, yBeoMsieH1In, CornacoBaHUn Unu onepaumoHHbIX OrpaHNYeHUIA. YYacTHUKN,
Haxogswuecs Bo BbeTHame, HECYT CaMOCTOATENBHYIO OTBETCTBEHHOCTb 32 COOTBETCTBUE
CBOEro y4yacTtusl NpMeHMMOMY BbETHAMCKOMY 3aKOHOAATENbLCTBY.

12. DISPUTE RESOLUTION

12.1. Pre-trial Procedure
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Written complaint to: smart@swcfield.com. Response time: 30 days.

12.2. Legal Procedure

Unresolved disputes — the courts of England and Wales, unless otherwise provided by
mandatory local law.

13. FINAL PROVISIONS

13.1. Separability

The invalidation of a single provision does not entail the invalidity of the others.

13.2. Entire Document

This Provision, together with the Terms of Service, constitute the entire agreement regarding
the terms and conditions of participation in the Program.

13.3. Notifications

To the User — to email used for registration. To the Company: smart@swcfield.com

14. CONTACT DETAILS

The Company: INLD LIMITED (SWC Smart), 12040493

Address: Redhill Marina, Ratcliffe-On-Soar, Nottingham, England, NG11 OEB
Questions regarding the Program: smart@swcfield.com

Legal issues / claims: smart@swcfield.com

Data Protection: smart@swcfield.com

Web: https://swcsmart.com

Revision 6 (FINAL - INLD LIMITED). Effective date: April 2025
Current version: https://en.swcsmart.com/wp-
content/uploads/2026/10/INLD_ReferralProgramme_EN.
pdf © 2025 INLD LIMITED (SWC Smart). All rights
reserved.



